
•  Located adjacent to the new $1 Billion Sun Trust Stadium- Home of the Atlanta Braves

•  Across the highway from 2 major shopping malls, the Cobb Energy Performing Arts 
Centre, and within a few minutes of the Cobb Galleria Centre, the site of over 600 
conventions and events annually

•  Approximately 18.25% Projected Annualized Rate of Return, secured by land  
and hotel building

New US Commercial Real Estate Investment Opportunity 
For Non-US Investors

Portfolio Investment for Non-US Residents 
EVEN™ Hotels by IHG® Hotels Group

Atlanta, Georgia



Jafrejo Hospitality Group, LLC (“JHG “) is pleased to present to 
Non-US persons, an investment opportunity in the development 
of a new EVEN™ Hotel by InterContinental Hotels Group 
(“IHG”) (the “Property”, “Hotel” or “Project”) located in 
Atlanta, Georgia. This EVEN™ Hotel will be located on one 
of the last prime hotel development sites in the Cumberland/
Galleria submarket of Atlanta. The site has excellent visibility 
from I-75 and I-285, and immediate access to I-75, I-285 and 
US-41. The district is home to Fortune 500 headquarters IHG 
Hotels, The Home Depot, Coca-Cola Enterprises, and Genuine 
Parts. The Atlanta Braves are currently constructing a new 
stadium about 1/2 mile (.8 kilometer) northwest of the hotel 
site that is scheduled to open for the 2017 major league baseball 
season. The location provides walkability to Cobb/Galleria 
Centre, Cobb Energy Performing Arts Center, Cumberland 
Mall and numerous retail, hotel and dining options.

The Property is visible to more than 300,000 vehicles daily.  
Next to the hotel is a new 200,000 square Feet (“SF”) class  
AA+ office building.

The Property Enjoys these Advantages:
•  One of the most visible hotel sites in Atlanta

•   Premier site in dynamic submarket of major city in the United States

•   Lack of competing sites creates barrier to entry for future hotels  
in the area

•  2,500 new jobs announced for submarket

•  Unparalleled visibility to 300,000 vehicles daily

•   Direct access to SunTrust Stadium (Home of the Atlanta Braves),  
Cobb Energy Performing Arts Centre, Cobb Galleria and  
shopping malls 

Executive Summary



JHG offers $7,000,000 of equity available to accredited 
Non-US investors to acquire 49% of the ownership interests 
in the Project (Non-US Investor’s ”Equity Participation”) 
along with $7,000,000 of structured debt secured by the real 
estate at an annual interest rate of 7.5% (Non-US Investor’s 
“Debt Participation”). JHG will own a 51% equity share of 
the Project. IHG or an IHG approved hotel manager will 
manage the Hotel. 

JHG projects that this investment will produce an average 
annual cash flow that will yield approximately 12.4% 
over an anticipated 5 year holding period, with quarterly 
payments beginning once the hotel is open and cash flow 
positive. Upon sale, JHG projects that this investment  
will provide investors with an internal rate of return  
(i.e., annualized return) of approximately 16.6%. As such, 
the total annualized rate of return for this project for its’  
non-US investors is 29% for their Equity Participation and when added to their annual 7.5% rate of return for their Debt Participation,  
the averaged total projected return for the non-US based investors is 18.25%.1 

JHG believes the Hotel will exhibit revenue growth and high profitability due to the location, the IHG EVEN™ brand, the IHG 
reservation system, attractive operating margins, and high barriers to entry in the market.

1 Please note that quarterly distributions may fluctuate based on seasonality; spring and fall months traditionally produce more revenue than winter and summer months. 
As with any hotel, ongoing variances in occupancy, room rates, and operating costs will also affect net cash flow.

Executive Summary



The EVEN™ Hotels brand offers a fresh development opportunity targeted to meet the 
needs of wellness minded travelers. With the brand’s offerings in the core areas of Keeping 
Active, Resting Easy, Eating Well, and Accomplishing More, guests find the balance they 
seek at EVEN™. EVEN™ Hotels meets the large and growing demand for a hotel brand to 
help travelers maintain their wellness routine on the road. As such, the guests are willing to  
pay a premium for a brand that aligns to their lifestyle.

Intercontinental® Hotels Group (“IHG®”) is one of the world’s leading hotel companies 
with 726,876 rooms in more than 5000 IHG® hotels in nearly 100 countries and territories. 
IHG® operates a broad portfolio of hotel brands – InterContinental®, HUALUXE® Hotels and 
Resorts, Kimpton® Hotels and Restaurants, Crowne Plaza®, Hotel Indigo®, EVEN™ Hotels, 
Holiday Inn®, Holiday Inn Express®, Staybridge Suites® and Candlewood Suites®. IHG® 
hotels are easily recognized by millions of people around the world. 

The Hotel’s amenities include: 

Business Services
•  Business Center •  Facsimile

•  Copying •  PC available

•  E-mail & Internet •  Printer

Health and Fitness Center
•   1200 SF “Best-in-Class” Gym plus separate Flex Room  

for instructor-led fitness classes 

•  Fitness Center Type: EXTENSIVE

Standard Internet Service
•  High Speed Internet service is free for all guests

•   Wireless Internet available in Rooms, Business Center, Public Areas

Hotel Restaurants

Cork and Kale
Location:  Lower lobby of the hotel
Serves:  Breakfast, Dinner
Food:  Serving healthy food and beverage options 

Bar:  signature cocktails and desserts at the adjoining bar.

The Hotel
The Hotel will consist of a 5-6-story, 130-room hotel with access to an adjoining covered garage. 



2 Consumer Reports-November 2015
3 PKF Hotel Horizons® December 2015 – February 2016 Edition

The Atlanta hotel market is projected to outpace nearly every 
other major market in terms of Revenue per available room 
(RevPAR) growth. CBRE-Econometric Advisors projects 8.5% 
growth over the next 12 months, placing Atlanta third in the 
United States. Moody’s categorizes Atlanta in a growth phase of 
its economic life cycle and places the metro area in the top 15 
percent of all U.S. cities for employment growth over the next 
three years and in the top 4% of all U.S. markets in terms of 
economic vitality. This is a great opportunity in a solid market 
that is going to get a boost from the new Braves Stadium under 
construction (to open in 2017) at a cost of $1 billion — which 
will spur the surrounding market with approximately $5 billion 
of economic impact. The Braves project is designed to be a year 
round entertainment venue. Out-of-town fans are projected to 
stay 110,000 nights each year in local hotels, and visiting teams 
spend about $2 million in Georgia each season.2 

In addition, this site is proximate to major corporations and 
prominent leisure attractions. Significant weekday corporate 
and weekend entertainment demand drivers will enable this hotel  
to maintain a consistent occupancy level throughout the week.

PKF, is a worldwide leader in Hospitality Research, conducts 
quarterly research on various hotel markets in the United States. 
In its December 2015 – February 2016 report, PKF reported 
the following:

By year-end 2015, Atlanta hotels are forecast to see a RevPAR 
increase of 9.5%. This is the result of an estimated increase 
in occupancy of 2.9% and a 6.4% gain in average daily 
room rates (ADR). The 9.5% boost in Atlanta RevPAR is 
better than the national projection of a 6.7% increase.3

The Atlanta Hotel Market



Metro Atlanta:  A Strong Regional Economy
Metro Atlanta is recognized as an international gateway and the economic engine 
of the Southeast area of the United States. The city is home to 5.5 million people 
and more than 150,000 businesses. Metro Atlanta’s diverse economy, global 
access, abundant talent, low costs of business and living, and vibrant quality 
of life make it a premier destination for business professionals and families.

Atlanta contains the country’s third largest concentration of Fortune 500 
companies, and the city is the global headquarters of corporations such as 
The Coca-Cola Company, The Home Depot, Delta Air Lines, AT&T Mobility, 
UPS, and Aflac. Over 75 percent of Fortune 1000 companies conduct business 
operations in the Atlanta metropolitan area, and the region hosts offices of 
about 1,250 multinational corporations.  

Atlanta Highlights
•   Atlanta ranks second in the United States among major cities in job growth, third for Fortune 500 

headquarters and is the eighth largest MSA in the United States.

•   Moody’s categorizes Atlanta in a growth phase of its economic life cycle and places the metro area in the top 15% of all U.S.  
cities for employment growth over the next three years and in the top 4% of all U.S. markets in terms of economic vitality.

•  Atlanta’s Hartsfield-Jackson International Airport is the busiest passenger airport in the world.

•  The city boasts an $11 billion meeting and convention tourism business.



Cobb Energy Performing Arts Center (CEPAC)
Opening in September 2007, the Cobb Energy Performing Arts Centre is an easy walk from the subject property and includes  
a 2,750-seat theatre, 10,000 SF ballroom, 9,500 SF courtyard, and 3,100 SF of terrace space. The facility hosts national tours  
for Broadway shows, musicians, comedy acts, special events, and is home to the Atlanta Opera and Atlanta Ballet. 

The New Home of The Atlanta Braves 
In November 2013, the Atlanta Braves announced plans to 
build a 42,000 seat baseball stadium immediately accessible 
to the Property. The development will include a $672 million 
world-class stadium coupled with a $400 million mixed-use 
development in Cumberland, creating a year-round destination 
for baseball fans and the entire metro region. The Braves 
will begin playing in the new facility for the 2017 season. 
An economic impact study released in August 2013 shows that 
the Braves have an annual economic impact of more than $100 
million, creating 1,648 full-time equivalent jobs, with visiting 
fans staying 110,000 nights each year in local hotels. 



Abundant Shopping, Dining and  
Entertainment Options
The Cumberland/Galleria retail segment is anchored by the 1 million  
SF Cumberland Mall, located less than 1/2-mile to the Property. Anchored 
by Macy’s, Costco, and Sears, Cumberland Mall underwent a $65 million 
renovation in 2007 that added 77,000 SF of restaurants and specialty retail. 
Even closer to the site is Akers Mill Center which is home to Sports Authority, 
OfficeMax, LA Fitness, Toys R Us, Petco, LongHorn Steakhouse, and  
many others.

Cobb Galleria Centre
One of Atlanta’s premier convention facilities, Cobb Galleria Centre, includes 
320,000 SF of event space. In 2012, Cobb Galleria Centre held 613 events with 
278,552 visitors. This facility is located less than 1/4 mile from the site and will be 
linked to the new Atlanta Braves Stadium.

Property Location
The site occupies an excellent inside the perimeter location, adjacent to major 
demand drivers. It’s convenient to Interstate access to 1-75 and 1-285 provides 
unparalleled access to Atlanta’s other major employment centers of Perimeter Center, 
Buckhead, Midtown and Downtown.



Jafrejo Hospitality Group, LLC (“JHG”) is an affiliated 
company of Jafrejo Holdings, LLC (“Jafrejo Holdings”). 
Jafrejo Holdings develops, owns, and operates franchise 
restaurants, retail shopping centers and hotels. 

Our team has collectively managed and developed more than 
$150 million of real estate and restaurant projects since 2006. 
We operate some of the most exciting restaurant brands in the 
United States, like and Twin Peaks Restaurants and VooDoo 
BBQ & Grill. The first two Twin Peaks Restaurants opened by 
Jafrejo Holdings in Davie, and Ft. Myers, Florida have the #1 
and #2 highest sales figures in the entire Twin Peaks franchise 
system of 78 restaurants. Jafrejo Holdings will to open its third 
Twin Peaks restaurant in West Palm Beach, Florida in March 
2016, with another Twin Peaks Restaurant planned to open 
every six months thereafter.

Through our subsidiary companies, Jafrejo Holdings has 
developed and managed several retail shopping centers and  
hotel projects across South Florida and in Orlando, Florida. 
Jafrejo Holdings is currently constructing a mixed–use project 
consisting of a Twin Peaks restaurant and a 164 room IHG® 
Candlewood Suites®, less than a mile from the entrance to  
Disney World®. 

Our company is managed by an experienced and successful 
development team of Real Estate Developers, Attorneys and 
Restaurant Operators with more than 50 years of collective 
experience and a proven track record of success. Our brands 
are recognized as some of the fastest growing concepts in the 
United States. With deep roots in South Florida, our team is 
consistently looking for opportunities to build upon our past 
experience and success.

Meet the Team

The Developer- Jafrejo Hospitality Group, LLC

Jack Flechner, Esquire, President 
& Chief Executive Officer

Jack Flechner, Esquire 
is a Principal of Jafrejo 
Holdings, LLC, and its 
President and CEO. Mr. 
Flechner, a licensed 
Maryland attorney, 
has been a successful 
operator of many varied 
businesses, both as an 

attorney and a restaurant operator. Mr. 
Flechner graduated from the Smith School 
of Business at the University of Maryland, 
and the University Of Maryland School 
of Law. In 2011, Mr. Flechner partnered 
with Fred Burgess, Esquire, to form the 
Florida Restaurant Franchise Group (FRFG) 
and began to develop several emerging 
restaurant franchises in South Florida such 
as VooDoo BBQ & Grill and Twin Peaks 
Restaurants. The Twin Peaks locations 
currently being operated by FRFG have the 
highest sales figures in the entire Twin Peaks 
franchise system out of 78 restaurants, and 
are nearly doubling their projected revenue. 

Most recently, Mr. Flechner and Mr. Burgess 
are developing an IHG® Hotel just outside 
of Disney World in Lake Buena Vista, 
Florida, as well as IHG® hotels in Atlanta, 
Georgia and Ft. Lauderdale, Florida.

Fred Burgess, Esquire,  
Chief Legal Officer & Director

Fred Burgess, Esquire 
is a Principal of Jafrejo 
Holdings, LLC, and it’s 
Chief Legal Officer.  
Mr. Burgess earned  
his Bachelor of Science 
degree from the 
University of Florida  
and his law degree  

from Widener University School of Law.  
Mr. Burgess has over 20 years of experience 
in handling complex real estate transactions 
for his extensive network of domestic 
and international clientele maximizing 
opportunities for Jafrejo Holdings and its 
subsidiaries. Mr. Burgess has been invited  
by United States Senators, Congressmen  
and Governors to attend trade missions 
around the world. In 2011, Mr. Burgess 
partnered with Jack Flechner to form 
the Florida Restaurant Franchise Group 
(FRFG). Mr. Burgess leads the capital 
raising efforts for Jafrejo Holdings, 
LLC and its developments.

William J. Evans, Director of 
Commercial Development

For over 22 years, 
William J. Evans  
has overseen  
the development, 
financing, acquisition 
and disposition of 
commercial real 
estate properties. 
During that time,  

he has been involved in over $900  
million worth of transactions including  
office, retail strip, land, single tenant  
retail & multifamily, residential real  
estate, golf course properties and 
restaurants in six states. Mr. Evans has 
gained incredible knowledge of the 
residential and commercial markets  
in the south-east part of the United States 
during his tenure working for banks, 
commercial property developers  
as well as working on his own as  
a developer of many projects  
over the years.



4 JHG has the right to secure additional bank financing in the event that it raises less than $14 million from investors or if market conditions are warranted.
5 Included in the offering documents.

Strategic Plan
JHG believes that the EVEN™ Hotel will provide investors with attractive in-place yields in the select service hotel segment.  
The appealing operating margins of these assets, coupled with current market pricing, produce above-market cash-on-cash returns 
from in-place cash flow, creating what JHG believes is a compelling investment opportunity. Further, JHG believes that the Properties’ 
proximity to major office and industrial parks will drive future growth. The Property is intended to be held for five (5) years, at which 
point a sale will be evaluated. The Properties may be sold prior to or after the projected holding period depending on market conditions 
with the goal to maximize the profit potential for all investors.

Debt and Equity Structure / Investment Terms
JHG will make 14 investment units (requiring a $1,000,000 investment per “Unit”), to be split into $7,000,000 of equity and 
$7,000,000 of debt available to accredited non-US investors who will acquire 49% of the ownership interests in the Project, with JHG 
owning the remaining 51% of this Project. Each investment Unit is available to the investor for one million US dollars ($1,000,000.00) 
for a total of fourteen million dollars ($14,000,000.00) of investor contribution. Additionally, each investor will pay a transaction fee 
that will include the investor’s initial legal fees, establishment of two (2) foreign corporations, establishment of investor’s US limited 
liability company, payment of developers marketing fees, and commissions. The remainder of the Project will be funded by JHG and/or 
its’ subsidiaries.4 The land and hotel will be purchased and constructed for approximately $19,365,000 ($148,961 per room), inclusive of 
all costs, fees, and reserves.

1.   The Investor will organize two (2) Foreign Corporations, (the “Foreign Corporations”), organized outside of the United States. The 
Investor’s funds will divided equally to the 2 Foreign Corporations that will each be owned one hundred percent (100%) by the Investor;

a.  One of the two Foreign Corporations will loan funds to the project.
i.   The loan will be equal to fifty percent (50%) of the cash investment required or five hundred thousand dollars ($500,000). This will 

facilitate a tax planning technique, which is a “Portfolio Loan”. These funds will be loaned directly to the U.S. limited liability company;
ii.   This Foreign Corporation will loan funds to the U.S. Limited Liability Company that will invest in the Real Estate project. This will 

allow the U.S. Limited Liability Company to deduct the interest on this loan from the Limited Liability Company’s rental income 
and reduce the United States taxable income by the amount of the interest paid to the investor’s Foreign Corporate lender.

b.   The other Foreign Corporation will invest the equity capital in the U.S. Limited Liability Company that will own the U.S. Real 
Estate. The equity payment will be equal to fifty percent (50%) of the cash investment required or five hundred thousand dollars. 
($500,000). 
i.   This second Foreign Corporation will contribute fifty percent (50%) of the cash required to its 100% owned United States 

Company. This company will contribute the cash equity to the Limited Liability Company that owns the Real Estate investment. 
This U.S. Corporation will become the member of the Limited Liability Company that owns the hotel. The Foreign Investors will 
own forty-nine percent (49%) of the limited liability company and the Principals of JHG will own fifty-one percent (51%). Each 
individual investment unit represents 3.5% of the limited liability company.

c.   Together the Investor’s two Foreign Corporations will provide the total cash contribution required of the Foreign Investor. The actual 
investment entity which will invest in the project will be a United States limited liability company.

2.  This investment structure provides the Investor:
a.  A degree of anonymity for the Foreign Investor and minimum disclosure of the Foreign Investor’s personal information;
b.  Limited Liability of the Foreign Investor to third parties;
c.  No U.S. estate and/or gift taxes;
d.   Furthermore, there will be no U.S. taxes on the interest income paid to the Foreign Corporation provided the Investor owns  

less than ten percent (10%) of the equity in the project.

Tax Benefit to Foreign Investor
Richard S. Lehman, Esquire, principal attorney at United States Taxation and Immigration Law, LLC, has issued an attorney opinion letter5 
which states that split debt and equity structure for each Foreign Investor, provides anonymity and tremendous protection and United 
States tax advantages, including avoidance of U.S. Estate and Gift Tax. The up-front costs to set up the corporate structure for each  
foreign investor as well as their initial legal fees is paid from the Project’s transaction fee.

The following is a suggested tax structure for a typical foreign investor who will invest in the Project:



6 Upon request from developer, you will receive year by year projections of revenue, expenses and profit/Net Operating Income (NOI). The projections demonstrate that the 
NOI of the hotel is significant and impressive with a year five NOI of $2,585,964. The expected exit strategy of selling the hotel at year five, using a CAP rate of 7.75% would 
yield a sales price of $33,367,274 gross, yielding the Company and its’ investors a significant capital gain. 

To receive more information about this or other Jafrejo projects, please visit www.jafrejo.com. Potential investors 
must complete an Investor Suitability Questionnaire before project offering documents are released.
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Revenue/Profit Pro Forma Projections
The Company has prepared projections of the construction expenses 
as well as the revenue, expense and profit of the hotel once it opens. 
These projections used a conservative occupancy rate as well as 
realistic room revenue rates upon consultation with IHG once a 
study of competitive hotels was completed.6

Conclusion
JHG believes that the Project offers the non-US investor an attractive 
opportunity to invest in one of the world’s most recognized hotel 
brands, secured by prime Atlanta real estate. The projected returns are 
based on conservative estimates and are even more attractive due to 
the Portfolio Loan structure that allows the Non-US investor minimal 
US taxation, while providing a high level of protection and anonymity.



DISCLAIMER: THIS IS NOT AN OFFER TO SELL SECURITIES OR THE SOLICITATION OF AN OFFER TO PURCHASE SECURITIES. ANY OFFER OF SECURITIES IN ANY SPONSORED 
INVESTMENT MAY ONLY BE MADE PURSUANT TO A WRITTEN OFFERING MEMORANDUM AND ANY SALE OF SECURITIES SHALL BE EVIDENCED BY A SUBSCRIPTION AGREEMENT 
EXECUTED BY THE POTENTIAL INVESTOR. THE UNITS WILL BE OFFERED AND SOLD OUTSIDE OF THE UNITED STATES IN RELIANCE ON REGULATIONS UNDER THE SECURITIES ACT. 
 THE MATERIAL CONTAINED IN THIS BROCHURE IS FOR INFORMATION PURPOSES ONLY. 

WWW.JAFREJO.COM

UNITED STATES

Fred Burgess, Esquire
Office:  +1 (954) 218-5517

Cell:  +1 (954)288-7227
fred@jafrejo.com

Jack Flechner, Esquire
Office:  +1 (954) 218-5517

Cell:  +1(954) 604-2441
jack@jafrejo.com

CHINA

Beijia Li, China Project Director
Cell:  +86 15000772945 
libeijia0728@163.com

JAFREJO HOLDINGS, LLC
2149 North Commerce Parkway

Weston, FL 33326


